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Consumer and Trade Show Marketing Method Evaluation Template


Date of Show: 
Partner Participants: 
Event Name:
Location:

Purpose of Trip: 


Pre-trip Goals and Success Metrics:
1. X
2. X
3. X


Show Notable Accomplishments:


Key Leads Obtained:



Follow Up Steps:
· Individual Follow Ups
· 30/60/90 Day Follow Ups Scheduled
· Distribution of leads  
